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Are you new to blogging?
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So let's see here... 

You have an awesome product or service that people love! You're
popular in the local market but are ready to expand your business and
dive into the online world. 

Of course, the first step is to create a website. Years ago, websites
were plain and simple. A home page, product page, and contact form.
Easy right? 

The reality of it is that the web is flooded with similar products all
competing against one another. There is one way to stand out amongst
your competitors. You can do so with a blog. 

SO LET'S WORK TOGETHER ON SETTING UP  
AND MAINTAINING A SUCCESSFUL BLOG.

Blogging is a great way to show your
customers that you know what you are
talking about. Blogging is also the secret to
ranking higher in search engines. But how? 

In this free e-book, I'll share with you tips
and tricks to create a one of a kind blog that
will draw readers and customers in. You'll
find ways to format, design, and promote
your posts. The more visibile you are on the
web, means more business for you! 
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Learn a thing or two  

from my mistakes

2

I started a blog as a way to express myself while bringing awareness to
a topic that is near and dear to my heart. My hope was to reach people
all over and start a discussion. I thought that there was no maintenance
required for a blog other than to write in it regularly. 

1
I was treating it like a diary instead of promoting my cause.
The more I thought of it that way, the shyer I became about
sharing it. I had to remind myself that the whole reason I
started my blog was to engage with people. 

2
Add a little bit of body textI was making it too specific. While my posts were fun,

nobody but friends and family enjoyed reading them.
Instead of talking about all aspects of my cause, I talked
about one particular piece that irked me. In doing so, I had
a limited audience who could relate to me. 

nd

st

My blog failed because I wasn't offering my readers anything other than
stories about my life. Without giving them detailed information or news
regarding my cause, I was unable to grow my audience.  

It wasn't until I started my own blogging service did I learn the proper
way to write a post, share it, and grow my audience. From that, I
learned how time-consuming blogging can be when first starting out.  

The more blog posts you write and share, the easier it gets. Not to
mention the increase in traffic you'll see coming into your site.
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Know the stats
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Setting up a blog for your business is a step in the right direction for
growing your online presence. Just take a look at these stats: 

Add a little bit of body text

Readers are 65% more likely to retain information days after hearing
information when they have relevant image paired with the same
information. 
323% of people follow directions with text and illustrations than
those without illustrations. 
Readers pay closer attention to images carrying information.
Only 45% of marketers say blogging are their #1 most important
content strategy.  
Brands that create 15 blog posts per month average 1,200 new
leads per month.  
Blogs have been rated as the 5th most trusted source for accurate
online information. 
Websites with blogs have 434% more indexed pages than those
that don’t. 
70% of customers say blogs influence what they buy. 
78% of consumers believe businesses that provide custom content
are interested in building good relationships. 
After adding over 52 blogs, your traffic increases by 77%. 
95% of business with a blog report higher search ranks. 
71% of business bloggers say their blog increased visibility in their
industries. 
Companies that blog have 55% more visitors than those who        
don’t blog.  
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Formatting is important
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Blogging has become its own style. Some people still prefer to format
posts with Chicago Style. The more common way to write a blog is as
follows:

INTRO 
HEADER 1 
3-4 SUPPORTING SENTENCES 
HEADER 2 
3-4 SUPPORTING SENTENCES 
HEADER 3 
3-4 SUPPORTING SENTENCES 
HEADER 4 
3-4 SUPPORTING SENTENCES 

Headers are the most important part of the post
The birth of social media changed the way people read articles online.
Now, when people click on an online post, they are more likely to scan
through the headers to get to the part of the article that is most
intriguing to them.  

How to conclude a post 
This all depends on your personal preference. Some like the last
paragraph to sum everything up. Others feel that a conclusion is not
necessary for articles this short. Either way, end on a strong note. 

If you think you aren't

much of a writer,  

think again.

A typical post is between 300 - 1000 words. Keep the article concise
and to the point with as little "fluff" as possible. Online readers don't
want to review a novel or lengthy academia literature. 

Keep your posts short and sweet
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Create eye-catching posts
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Include media in each post and have fun it! It doesn't have to be a
picture of a product that you sell. You already have a page dedicated
for that. Instead, post a video, image, or gif file that relates to the post. 

But then the issue becomes... 
Where do you find media that compliments the article?  

Adding a video is something to think about. You don't have to be a
world-class filmmaker to shoot a quick "how-to" video. Videos go viral
in a split second and having a link to your blog to go with it will entice
people to find out more about you.

The options for photos are endless
Add an attractive picture of you, 
 your family, and most importantly, your
products. This gives people a little taste
into who it is behind the company. The
more relatable you are, the more likely
they will explore the products and
services you have to offer.

Not much of a photographer? Thanks to the  
internet, you don't have to be. 

Stock photos are photographs of landmarks, nature, people, common
places, or events. These fabulous photos are then sold on a royalty-
free basis so that you can use them for commercial purposes. Sites
like Shutterstock and Creative Commons are two of the many sites
where you can find free photos that will compliment your post.
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Promote your post using 

social media
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Add a little bit of body text

Today, videos, photos, and articles go viral in a snap when shared on
social media. The key with using social media is to promote your posts
using the right platform.  

Try not to default to Facebook or Twitter as your audience may not use
those sites. For example, take LinkedIn versus Pinterest. Pinterest is
better suited for people interested in topics regarding DIY projects,
fashion, and cooking. Meanwhile, LinkedIn is for those in the business
sector and financial investments.  

Advertising your craft blog would do much better on Pinterest! While a
blog about stock market tips will reach a larger audience on LinkedIn. 

Want to know a quick way to get noticed? 

The moment I put one article on
StumbleUpon, I was seeing a crazy
amount of traffic to my blog! This is one
social media site to take advantage of. 

Be careful to not add all your posts at
once. The site reads that as spam and
then they won't show any of them at all. 

The internet has 3.17

billion users and there

are 2.3 billion active

social media users

STUMBLEUPON 
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Blended Platforms
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Online magazine sites that act like a blog is the best way to
describe blended platforms. You can treat these sites 2 ways. First,
you can make this your blogging platform. OR you can have an
account here where you add the first paragraph then create a link to
your blog. This way people will HAVE to come to your site! 

TUMBLER
Think of Tumblr as a cross between Blogger and Wordpress. Their platform is
great for those new to blogging. Tumblr works best for bloggers who are
interested in photography and other forms of art. 

MEDIUM
Medium is your basic platform. You create a profile and write a "story." You can
follow your interests and connect with other bloggers. In that light it is similar to
WordPress Reader. but if you are looking to customize your blog, this platform
isn't for you. 

HUBPAGES
HubPages is for bloggers who write how-to articles. The site rewards those who
publish lots of articles. Similar to Medium, there isn't a whole lot of formatting
creativity. 

QUORA
For those that want to show their expertise but aren't interested in formatting
posts, there's Quora. Quora is a question-answer based platform that is great for
those who love to spark a conversation. 

This is a brief list of the many blended platforms available to those
interested in blogging outside of a website.
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Blogging directories
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Just like listing your business in the yellow pages, you need to list your
blog in directories. When someone is browsing along looking for
information, you'll pop right up. 

Add a little bit of body text

AVIVA DIRECTORY BLOGS 
BEST OF THE WEB BLOG SEARCH 
BLOGARAMA 
BLOGAPEDIA 
BLOG CATALOG 
BLOGFLUX 
BLOGGING FUSION 
BLOGGERNITY 
BLOGHUB 
BLOGLISTINGBLOGGERNOW  
BLOG SEARCH ENGINE 
BLOGVILLE 
EATONWEB BLOG DIRECTORY 
BLOGVILLE 
LSBLOGS 
ONTOPLIST.COM 
SPILLBEAN 
WUTZLE 

Blog directories are categorized so bloggers can easily connect with
one another. By adding your blog to a directory, you'll find someone to
take care of your blog for free. In exchange, they get more exposure to
their site too. This is referred to as guest posting.
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Guest posting
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Guest blogging is something to get on the horn with right away. Just
like the blogging directories, these sites make it easy to find guest post
opportunities.  

Add a little bit of body text

GUEST CREW 
MYBLOGGUEST 
EZINE ARTICLES 
HUFFINGTON POST 
GUESTR 
BLOGGER LINKUP 
SCRIGGLER 
BUZZFEED 

You can also do a Google search for "submit a guest post" or
"accepting guest posts" as another way to find sites to write for. 

Most blogs that allow guest posts have writing prompts or submission
guidelines. Guest posting on any site that allows it isn't a good idea.
You need to stick with blogs that are in the same genre or industry as
you. This way you'll target your readers for sure and increase traffic to
your blog.  

Try not to ghostwrite for blogs. Instead, find the sites that give you a
brief bio and link to your blog. If you're lucky, some sites post profile
pictures too.  

As always, don't forget to stand out with something original! 

Guest posts should be

valuable sources of

information – not

advertisements!
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#Hashtags
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A technology expert, Chris Messina, is the first one who came up with
the idea of using hashtags on Twitter. His reason for using a hashtag
was to gather ideas on a topic he was interested in. Today, using
hashtags is the most widely used function to participate and search
discussions on social media. There are hundreds of hashtags and
popular ones for each day of the week.  

Before you write a blog article, do a quick search on social media to
find the trending topic of the day. Now, you can tailor your article to fit
that, making it something that people will be more likely to share.
Below is a brief list of hastags. 

MONDAY
ManicMonday 
MarketingMonday 
MondayBlues 
MondayFunday 
MondayMadness 
MotivationMonday 
MusicMonday 

TUESDAY
TastyTuesday 
TipTuesday 
TravelTuesday 
TuesdayTreat 
TuesdayTrivia 
TuesdayTunes 

WEDNESDAY
HumpDay 
WednesdayWellness 
WednesdayWorkout 
WednesdayWriter 
WellnessWednesday 
WineWednesday 
WisdomWednesday 
WonderfulWednesday 

THURSDAY
ThrowBackThursday 
ThankfulThursday 
ThoughtfulThursday 
ThursdayTips 
ThursdayTreat

FRIDAY
FactFriday 
FF (FollowFriday) 
FoodFriday 
FreebieFriday 
FridayFeeling 
FridayFun 
FridayReads 
TGIF

SATURDAY
SS (SaturdayShoutout) 
SaturdayNight 
SaturdayNightLive 
SaturdayReads 
SaturdayShenanigans 
SaturdayShoutout 
SaturdaySwag

SUNDAY
LazySunday 
ScienceSunday 
SelfieSunday) 
SundayBlogShare 
SundayBrunch 
SundayFunday
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Timing is everything
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Knowing what day has the best hashtags related to your blog is a step in
the right directions. Next, comes at what point during that day should
you schedule your post for. 

Again, with proper research, you can figure out when your readers are
most active on the web. Sometimes it is just a matter of trial and error to

figure it out. This all takes deep
analyzation of your industry and
customers.  

If you have set up an e-newsletter
alerting readers of new posts, make
sure that you schedule it for some time
in the morning. This way it won't get
buried in email inboxes.   

Don't forget about night owls! If your
product targets them, you're better off
posting in the afternoon when they are
more likely to be checking their social 

media newsfeeds.  

When looking to publish a post, there should be an option to schedule it
versus publishing it immediately. This way you can set it and forget it.
This works great when you are in a bit of a time crunch. You also have
the option to schedule already published articles from weeks ago to
remind your readers of an important topic. Don't rely on that option
always. Posting the same article too often will turn readers away.
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Blogging checklist
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Wheehoo! That was a lot to go through. Here is a breakdown of what
you should be including in each blog post:

Add blog to multiple blogging directories and get to know
others in the blogging community

A topic that inspires, educates, and informs readers 

Correctly format and write a 300 - 1000 word post

Post on a regular schedule and promote using social
media

Create a submission guideline and collect guest
posts

The last thing to check off is to make sure that your post is Search
Engine Optimized (SEO).   

You may have already heard about SEO. but it can be a bit confusing
when you're first starting out. Not to mention all the digging you have
to do in your industry to make sure you are one step ahead of your
competitors.  

Without SEO tactics, your blog will get lost on the web.
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The number one reason why their blogs are so out of date is because
they are busy entrepreneurs! They have way too much to do to even
begin to consider writing a blog post every week.  

Not to worry! That is why I am here. If you want to maintain a blog, but
don’t have the time to, send me an email to contact@daniwatkins. 

Kindly,

Think you can handle it?
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Dani

Thankfully, I've got a few SEO tips up
my sleeve that I can share with you. A
well-written post combined with my
secret SEO tactics makes it so that your
blog will appear on the first search page
of Google. 

As you can see, blogging is a lot of work
to set up and maintain one. If your head
is about to explode with all the
information I just threw out you, you’re
not alone.  

Many times clients bring me their blogs
where the last post is dated a year ago.
What’s worse than not having a blog, is
not having an updated one.  

To learn more about my digital marketing services, please visit
daniwatkins.com


